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PR-bT KATO HAUVH 3A U3ITPAXAAHE HA AOBEPUE
KbM KO3SMETUYHATA XUPVYPTUA

C. Auueba

PR AS A MEDIUM TO BUILD CONHDENCE IN THE COSMETIC SURGERY

S. Litcheva

Pezrome: Koamemuysama xupypaus e ece no-paspacmeala ce uAdycmpus e 3anadHua ceam, & Benzapua m.
Hap. ecmemuyHa xupypaua cmasa ocobedo nonynspHa e nocnedsume zoduHy. MEmepecsm KoM KOSMemudHLme
LUHEAZUEHU YonyaU e HeedHO3HaveH, Ml Kamo ce cebp3ea ¢ agmopumema Ha Meduyuxama, UMa CepuoiHU UKo-
HOMUYECKU U3MEeDeHUR U & kpaliHa cMemka 3acAza Ayxdume Ha xopama da nonyvam obuwecmeaeno odobperue u
ycnex ypes nocmuaaHemo Ha udeana 3a kpacoma.

PR-koMyHUKauuama e eduH om cuaypHUMe HayuHu 3a dbT20cpoYHo ulepaxdaHe Ha dogepue KbM KOIMemuy-
HURA XUPYDE & CUMYaUUA Ha 8ce No-3acuneqa korkyperyuA. Kamo usxoxda om cneyudhuyHume U3UCKEaHUA U OYaK-
ganuA Ha nompebumenume, ma Moxe da Hanaza mendeHUUU U (hakmu, KOUMO Ge OCHOSAEam Ha PeanucmuyHu
obewanua. PR-komyHukayuama BanaHcupa aspecusHUmMe anenu, ¢ KoUMmo pexnamama Yecmo cu CAyMu, Kamo au
nocmass & MedUUUHCKU, COLUANEH U MOPATEH KOHIMEKCM U U3MON38a 38 Mosa ehekmUueHy kaHany 3a 6pL3Ka ¢
aydumopuama.

Knrovoeu dymu: koaMemuuna xupypaus, PR-koMyHukauus, uszpaxdade Ha dogepue, uHmespupany Mapre-
MUH208U KOMYHUKaULUL.

Summary: Cosmetic surgery is constantly growing industry in the Western world; in Bulgaria the so-called
aesthetic surgery became very popular within the last decades. The interest fowards invasive cosmetic procedures Is
multifaceted, because it is connected fo the authority of medicine from one side, has serfous economic parameters on
the other side and finally, also refers to people’s necessity to receive social approval and success through achieving
the ideal of beauty.

PR communication is among the reliable channels for long-term building of confidence toward's the cosmetic surgeon
in situation of dynamic competition. Based on the specific requirements and expectations of customers, it can set trends
and facts, oniginating of realisfic promises. PR communication balances aggressive appeals, often used by advertising
industry, basing them on medical, social and moral context and using effective channels to reach the audience.
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